Director of Development,
Seattle Youth Symphony Orchestra
OUR MISSION

SYSO harnesses the power of music education to provide young people pathways to artistic excellence,
intellectual development, and emotional growth.

ABOUT US

Founded nearly 80 years ago, Seattle Youth Symphony Orchestra (SYSO) is the largest youth orchestra training
program in the United States. The organization serves nearly 1,900 diverse students each year with five
orchestras, two summer festival programs, and extensive partnerships with local public schools. By awarding
over $200,000 in financial aid annually, SYSO ensures that every talented student can participate in our
programs, regardless of financial resources.
SYSO’s offerings fall into four categories: orchestras, conservatory, education, and summer programs:
• Academic Year Orchestras: The Academic Year Orchestra Program serves nearly 500 students through
6 orchestras, rehearsing every Saturday and culminating in 5-6 public concerts each year.
• Seattle Conservatory of Music: A series of fun and challenging classes that include musicianship,
composition, a collegiate preparatory program, and chamber ensembles.
• SYSO in the Schools: SYSO coaches work to support and uplift music students furthest from educational
justice and to build sustainable school music pathways.
• Summer Programs: Summer SYSO opportunities include the advanced Marrowstone Music Festival, and
our two-week program for beginning orchestra students, SYSO Summer Music.

POSITION OVERVIEW

Reporting to our Executive Director, the Director of Development supports SYSO’s mission by ensuring
contributed revenue is raised from a wide array of stakeholders, all of whom are committed to the future of
music education. The Director of Development designs fundraising plans and puts them into practice, helping
to shape the organization’s trajectory into the future. The position works toward establishing a better balance of
revenue sources by increasing contributed income and building out individual and major donor giving programs,
to supplement revenue generated through tuition/earned income. The Director also creates new programs and
strategies to leverage opportunities and untapped resources, in particular, the vast alumni network and parent
community. Planned giving and stronger corporate sponsorship are additional opportunities for development.
In partnership with the Executive Director, they will manage an Administrative & Development Coordinator and
Marketing & Communications Manager.

Estimated Allocation of Time:
•
•
•
•

Communicating with board members, current and prospective donors in person and in writing- 30%
Planning, analyzing, and strategizing – 20%
Establishing systems and processes – 20%
Supervision of staff and vendors, including contract grant writer – 30%

Immediate Priorities:

• Conduct a landscape assessment to understand current programs and practices and identify areas of
opportunity
• Evaluate donor database and consult with the team to determine areas for improvement
• Meet with Development staff to understand current functions and identify opportunities to increase
efficiencies and strengthen the team

ESSENTIAL FUNCTIONS

Lead Diversified Fundraising Campaigns/Efforts:

• Although work in collaboration with the Board, Executive Director and Music Director, ultimately lead the
effort to assess and update the development plan to diversify the SYSO revenue stream that includes
measurable goals for each revenue area
• Prepare annual development plans and associated budgets including strategy, execution, evaluation and
review of all development efforts
• Build relationships with parent and alumni networks, converting community members and other
stakeholders into donors
• Create and implement major giving and individual donor programs, including overseeing the planning
and execution of fundraising events of all sizes
• Strengthen corporate, foundation and governmental giving campaigns
• Develop planned giving and estate planning programs

Communicate Mission to Increase Philanthropic Engagement:

• Grow SYSO’s profile to increase student, audience and philanthropic participation in its programs in
alignment with the strategic plan
• Collaborate with the Executive Director, Board, Music Director, and other community members to develop
resources and markets for SYSO
• Serve as spokesperson and advocate for SYSO mission with all current and prospective donors
• Utilize exceptional written and verbal communications skills to engage a diverse range of audiences
• Integrate a strong understanding of issues related to equity, diversity, and inclusion into all aspects of the
work

Manage Development Team:

• Supervise the Administrative & Development Coordinator and collaborate with the Marketing &
Communications Manager in the coordination of annual fund campaigns, parent engagement, and special
events.
• Collaborate with Administrative & Development Coordinator to design and analyze fundraising data
reports to inform strategies and track progress.
• Create workflow efficiencies and align individual Development team member goals with the strategic and
revenue development plan
• Serve as the main contact to and oversee work with the contract grant writer

Educate and Guide Organizational Leadership in Fundraising Strategies:

• Engage, guide, coordinate and coach Executive Director, Board, Music Director on specific strategies to
grow involvement and contributed revenue.
• Facilitate, support, and structure Board involvement in fundraising activities
• Act as staff liaison to Board Development Committee and other committees or task forces related to
Development and support committees to align their work to organizational fundraising goals
• Build the organization’s knowledge of fundraising strategies aligned with DEI efforts
• Help build a culture of gratitude of donors at all levels of giving
• Model to other departments the value of fundraising and how donor cultivation and stewardship intersect
with their work

EXPERIENCE, COMPETENCIES, AND ATTRIBUTES

• A passion for all of SYSO’s programs, with a commitment to creating an equitable and accessible
environment for all of our students
• Experience working with music or arts organizations preferable; public and/or private school fundraising
experience also preferred
• Skilled at forming and strengthening meaningful relationships with supporters (staff, students and their
families, Board and Committee members, alumni, donors, etc.) across Seattle’s diverse communities,
regardless of socioeconomic status or ethnic identity
• Enjoy managing a team and helping them reach professional development goals
• Highly organized, strong time management skills, and emotionally intelligent
• Clear, concise, and compelling communication skills (written and verbal)
• Proven understanding and success with community-centric fundraising principles preferred
• Experience ideating and executing upon ambitious fundraising goals and plans for growth ($500k+
annually, with a goal of $700k - $1 million annually over time)
• Previous usage of data as a key fundraising tool (success with using Salesforce or a similar CRM / donor
database tool)
• 5 years’ minimum of direct fundraising experience

OUR COMMITMENT

At SYSO, we embrace our team’s diverse experiences and perspectives, and we strive to be reflective of
the people we serve. We empower our teammates to be their authentic selves and always be learning from
one another. We celebrate both our differences and our similarities, and we foster an inclusive and equitable
environment where all members of our community – including staff, students, and the broad spectrum of SYSO
supporters – are treated with dignity and respect. Our hiring practices are reflective of these values: as an Equal
Opportunity Employer, we encourage people to apply regardless of one’s gender identity or expression, sexual
orientation, ancestry, national origin, age, neurodiversity, disability status, religion, veteran status, or any other
aspect which makes them unique.

Location:
Seattle, WA

Compensation and benefits:

This is a full-time non-exempt position with a salary range of $80,000-$100,000 DOE/neg. per year. Benefits
include a competitive paid time off (PTO), employer-covered health, vision, and dental plan for employees,
professional development funds, and the opportunity to contribute to a 403(b) retirement plan.

For confidential inquiries and more information, please contact:
Liliane Lendvai
Director
Liliane@HerdFreedHartz.com
(206) 561-7824 cell

